


• Keep your marketing presence and get the word out.

• Build out a strategy and keep it focused.

• Iterate and optimize.

• And continue to use multi-channel marketing.

In five karate principles.

What We’ll Cover



About Me



Why marcom?



Marcom is targeted interaction with customers and prospects 
using one or more communications channels: advertising, 
public relations, social media, digital and promotions. Integrated 
marketing communications (IMC) ensures that all forms of 
communications are carefully linked together.

Marcom represents the voice of an organization and its brands 
that enable it to have a dialogue and build relationships with 
consumers.



The best defense is more offense.



• It’s time to be proactive.

• Media wants good news.

• Embrace your opportunities.

• Navigate uncertainty like a pro (and with one).

Key Takeaways







Publicity Value Reach
330 stories





Wax on. Wax off.



Communications in COVID-19 and beyond is:

• Calm

• Consistent

• Communicative

Key Takeaways









Never put “passion” in front of principle.



• Deal with naysayers appropriately. Direct, publicly or 
know when to stay still.

• Reputation management is time consuming but worth it.

• Every situation is different. Every solution is too.

• Have a social media policy.

Key Takeaways







Never mind your past mistakes.

Don’t let them determine your future.



• Embrace the mindset.

• Always iterate—what’s not working can lead to success.

• Continue to optimize.

Key Takeaways







“Whole life have a balance, 
everything be better.”



Integrated marketing communications is a healthy balance of:

• Brand (pillars, principles); staying true to who you are

• Marketing/advertising

• Public relations/strategic communications

Key Takeaways











• Keep your marketing presence 
and get the word out.

• Build out a strategy and keep it 
focused.

• Iterate and optimize.

• And continue to use multi-
channel marketing.

Become a Grandmaster



Questions?



Bring insights to life.


